CONNECTING PEOPLE THROUGH ART. DRIVING SUSTAINABLE CHANGE.

THE O
FOUNTAIN

TURNING THE HUMBLE DRINKING FOUNTAIN INTO ART
PLACEMAKING, COMMUNITY AND EXPERIENCE WRAPPED IN ONE.
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https://www.theoinitiative.com/

Reconnecting Communities in a
Creative and Collaborative Way

ENHANCING PLACE, COMMUNITY CONNECTION AND WELLBEING
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O fountain in Alma Park, St Kilda East, Victoria

The O fountain is a contemporary water
refilling sculpture that offers an
opportunity to engage local people and
communities and reconnect them with
their public space through art.

In addition, the O fountain uses the
power of art to inspire behaviour change
and stimulate people to refill their
bottles instead of buying water in plastic
bottles.




ENHANCING PLACE, COMMUNITY CONNECTION AND WELLBEING

LEFT: O fountain by Bianca Beetson, Noosa Tourism Office

CONNECTING COMMUNITIES

WATER REFILL FOUNTAIN

PUBLIC ART

LOCAL ARTIST PLATFORM

SCULPTURE

RIGHT: O fountain by Lisa Roet, District Docklands, Melbourne

The O fountain is designed to
encourage communities to connect
and get involved in the art creation
and selection process for their own
fountain.

The final design is shaped by
engagement, collaboration and
conversation with your community.

The O fountain offers a 'leave things
better' story that unites people by the
affinity they feel for where they live.
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Details: The O Fountain

100% AUSTRALIAN MADE

MANUFACTURED IN REGIONAL
VICTORIA

WATERMARK AND DISABILITY
ACCESSIBILITY CERTIFIED

FULL TECHNICAL

SPECIFICATIONS AVAILABLE
ON REQUEST

W

WaterMark

The O fountain has been designed as a
blank canvas.

Each local community can customise
artwork unique to their locality.

The fountain can be painted onto
directly (and repainted in a few years if
you choose to refresh the design).

Glass reinforced concrete sculpture.
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Community Engagement Options

A LIVE ART ACTIVATION TO INVITE PEOPLE TO CONSIDER HOW A
DRINKING FOUNTAIN CAN BE SO MUCH MORE!

The beauty of the O initiative is you can do as much or as little community engagement
as you wish. We believe, of course, that thoughtfully engaging the community results
in @a meaningful sense of place in a new or revitalised project. However, we understand
not every project has the capacity to do this. So which engagement option suits your
project best?

Option 1: The O fountain as a product: You already have an artist in mind and are keen
to enhance and reconnect your community through a contemporary art and water
refilling station.

Option 2: The O fountain as a community engagement tool: You seek expressions of
interest from local artists and engage the community in the artist selection process e.g.
via an online voting process.

Once your fountain is installed a launch celebration is a great way for the community to
see the final result. You should expect many oooo's and ahhh's as people will be
genuinely delighted by the beauty of the finished fountain.

Water infusion bar
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Event activation Kids art workkshop




We Keep Good Company!
|

Gretha Oost, Designer of the O fountain, Pablo Lucker, artist and Virginia Yanquilevich, CEO Dopper.at Amsterdam Airport
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https://www.instagram.com/o_initiative/

Interested?

A HERO DRINKING FOUNTAIN TO ENGAGE AND DELIGHT YOUR COMMUNITY!

A

O fountain at Caloundra Main Street Urban Revitalisation Project - Winner AILA 2021 National Awards for Urban Design

FOR MORE INFORMATION CONTACT:

urban.

SIMON HIGGINS
MANAGING DIRECTOR
simon@urbanff.com.au
M: +61 451 664 035

Instagram: @o.fountain_
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https://www.instagram.com/o_initiative/

